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= Bachelors of Business Administration Hons’

4 Years BBA Program (Term System through Affiliated Colleges)

1. Introduction

Bachelors of business administration program aims at producing well trained business graduate
who have the capacity for independent thought and work, as well as for team work. The
) emerging global scenario has compelled the commerce and the industry to look-for a new breed |
ol business geraduates capable ol responding to the marker demands. The innovative BBA
HONS™ Yeurs program develops critical and conceptual thinking skills in the partcipants. It
also provides thermn exposure ot cutting edge business 1ssues being faced by the real world. This
progr

’ wn has been devised keeping in view the current market needs and global dermands.
. et

- . 2. Eligibility criteria

2.1 Qualifications
Candidates having 1.Com,D.Com,F.A, F.Sc, [CS, DAE or equivalent intermediate are eligible to

apply for admission in BBA HONS 4 years program. The candidate must have at least 45%
T miarks o apnly fer admission. ‘

o~ 3. Degree Awarding Requirements

31 Evaluation

As per University of Sargodha regulations given at official website of the University.

- 3.2 Internship/Report

Students enrolled in BBA HONS’4 year Term system pxoemm will be required to do an

internship o 6-8 weeks duration in any commercial organization and submit the internship report
for evaluatiorn.

i .
: 3.3 Final Oral Examination/Viva Voce

Students fullitling the requirements mention above shall be eligible for appeqnno in the fidal oral

. examination. Those who will be declared pass in the oral examination will be awarded lhe degree
- ol BBA HONS’. ‘ |

Depurtment of Business Administration, Faculty of Management & Administrative Sciences
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Description of the Bachelors in Business Adniinistration Program

BBA HONS (4 YEARS) AFTER 12-Y R

Term Wise Course Breakup

a1

132 Credit Hours

EARS SCHOOLING

Company Law

L~

1

;IO Course Code Course Title %{(‘36:1:
o BSSC 3101 Funcuional English-1 3 (3-0)
L 2 BSSE 3102 Introduction to Psychology €5 002 - 3 (3-0)
3 BSSC 3103 Islamic& Pakistan Studies 3 (3-0)
4 l'aompe 3101 Inroduction o Computers S g - 5 (3-0)
3 1 BMGT 3101 [nuoduction to Business S g 3(3-0)
L0 I BACT3101 ¢ Inwoduction o Book Keepingd Accounting 3 (3-0) Sa~F
L ] 18 |
Term 2
| Nlu | Course Code Course Title Credit Hours
"1 |essc3204 [ Functional English-I1 3.3-0) |
) 2 BMAT 3201 Applied Mathematics 3°(3-0) j
3 1 BACC3202 Financial Accounting 3(3-0) l
4 4 | 8ssC3205 Logics 33-0) |
|5 | BECO3201 Micro Economics 3(3-0) |
’e | 15
Perm 3
. 1 ,
i b,l T Course Code | Course 'Title Creiit Hours
o Nob .|
I BSTA 4202 . Statistics | | 330
2 18aCC4200 ..} Advanced Financial Accounting 3(3-0)
3 BMAT 4202 —{ Business-Law 3 (3-0) ¢
L BECO 4203 Macro Economics 3 (3-0)
'[ 3 \ BLAW 4203 \ Money & Banking & Credit Mat | 3(3-0)
| 6 |8STA4202 | _ | Business Taxation ’ 3(33-00 |
i | | _ | wﬂ
Term 4 |
| o ; .
l I;IU Cuurse Code Course Title Cr;;edit Hohrs’;
} BSTA 4202 I Statistical Inferences 30300 |
e BACC 4204 Cost Accounting 3030 |
Loy BIMAT 4202 | Calculus 3(3-0
‘i 4 BECC 4203 l Pakistan Economy 13 (3-0
I 5 leiawaoy ] 330
| ‘
| ‘

—
Aol -
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| Sr.Nu..1 Course Code i Course Title i Credit Hours i
i l | BIVIKT 5101 | Principles of Marketing | 3300 |
i 2 i BACC 5105 | Accounting for Decision Making | 330 |
| 3| BMGT 5103 Principles of Management | 13(3-0) |
| 4 | BSSE 5106, Business Communication & Report Writing | 13(3-0) i
| 5 1 BMATS5103 Business Mathematics & Statistics | 3060 |
[ 6 | BCMP 5102 IT in Business and Office Automation | 33-0) |
T 18]
'i‘ti“i'i"i Q |
i Sr. i Cuurse Code \ Cuourse Title i Credit Hours i
i l | BHRIV 5201 i Human Resource Manugement L 3(3-0) |
i 2 | BAAC 5206 \ ndustrial & Management Accounting i 3 (3-0) J
'g 3 i BBRM 5201 i Applied Business Research \ 3 (3-0) \
i 4 % | BECO 5204 \ Economic Theory and lssues \ 3 (3-0) i
| 5« | BEIN 5201 | Financial Management i 3(3-0) J
| 6 | BCMP 5203 | Management Informaution Systems | 3300 ||
-f K i 18 |
Term 7
L Sr.Nu. | Cuourse Code \ Course Title \ iCl(.dltl‘lOur‘é i
i ] | BMGT 6104 | Production & Operations Management | 3(3-0) \
‘~_ 2 PRIMGT 62 O) | Entreprencurship i 330 ¢ i '
' i Managerial Keonomics \ 3 (3-0) i]
R | Biective-l L 3G-0) |
N | Elective-ll i 3 (3-0) J
Term & | S
| Sr.No. i Cuurse Code __i Course 1itle i Credit/Hours i
‘ I | BMGT 6206 | Stategic Business Manzgement i 3 (3-0) | \
\ 2 | BMGT 6207 | Organizatonal Behavior | 330 |
i 3o i BMGT 5208 i Total QthilIY Management \ 3 (3-0) J
I | Elective-l I 300 |
N | Elective- iv 360 |
! o R

Qualitying

=
w

Depariment of Business Administration, Faculty of Management & Administrative Sciences
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T Specialization inBinance

; Finance
i LS. . - Credit
Course Cude Course Title
No. _ourse Title Hours
t I | BACC 6108 2 | Fing-cial Statement Analvsis 3 (3-0)
. | 2 TBFINGI02 »¢ | Corporate Finance 3 (3-0)
- L3 IBFINGIOS | International Finance Management 3 (3-0) l
. Pod ul IN G205 | lnvesiment & Portlolio Managermeit } 3(3-0) l
specialization in Marketing
v Credit
.- \ \l Cuourse (“odu Course Title }
i No.~! ; . Hours
- Pl BMKT 6102 ;fr*l Sales Management | 3(3-0) J
. 12 IBMKT 6103 m] Marketing Management \ 3 (3-0) l
E ! BMKT 6204 7| Advertising Management | 33-0) |
- gL BMIKT 6205 | International Marketing |1 3(3-0) \
on Requirements for wward of Degree:
~ 1) Successtul Completion of all Courses
- i) dusiness internship O-2 weaeks (Qualilying)
<

Depariment of Business Ad- nistration, Faculty of Management & Administrative Sciences
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‘Detailed Course Outlines

FUNCTIONAL ENGLISH I

introduction

The usefulness of English Language cannot be denied. It enriches our thought and
culture, and provides us with the most important international vehicle of expression. It hafs
opened for us several doors of light and knowledge, for it is the Lingua Franca of the world anﬁd
the language of science, technology. commerce and diplomacy. Without Englislg we shall b_ie
handicapped in our advancement and our progress will be sericusly retarded in several imponaﬁit
spheres of life. To give it up means putting the hands of the clock back by more than a century,
to take several steps backwards, to surrender ground which has been gained thro‘ugh persisteﬁt

toil and labout, to lose the front seat.in international forum and to miss the opportunity of having

~a direct impact on the other people’s mind.

Course Obiectives:

The objectives of the course are:
1. Tg build the sound vocabulary of the students.
2. To improve the linguistic skills of the students.

Course Corﬁents:

s Puaragraph Writing
«  Comprehensions
s Précis Writing
«  Dialogue Writing
¢ Discussions and Presentations
o Importance of web sites in business.
o How to launch a product
o Political influences on the banking sé;ctor of Pakistan
o Fate of luck which plays important role in our industry
+« Proof Reading ’ :
o Letters
o Paragraphs
o Articles
» - How to make your sentence alive?
o What is emphasis?
Emphasis by Weight
Grammatical Weight
Emphasis of Position
Emphasis by Separation and Isolation
Emphaslé by repetition.

s

0 0.0.0 O.

Department of Business Administration, Faculty of Management & Administrative Sciences
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e Books:
» Business Communicatic..s by Wills (Latest Edition:
o Expleing the Word of English by Saadat Ali Shah(Latest Edition)’
» Business Opportunities by Vicky Hollet.(Latest Edition)

INTRODUCTION TO PSYCHOLOGY
Course ObjLLflV(, :
Psychology i3 the suenhilc smdy of behaviour and cognitive processes. Psychology is curious,
interesting and pragmatic. It attempts to comprehend human nature. The basic course m
p;ycholow will provide the basis for the better comprehension of Manaoement Smences
Management is essentially getting things done from other people and this is not p0531ble w1thout
a deeper understanding of human behaviour. The scope of psychology is an ever- expandmo
phenomenon. Now psychological knowledge is applied to solve the problems of such dlverse
areas a3 management, environment, business, education, industry, and other important fields. An
introductory and modern course in psychology will help the students to understand such apphed
and vital areas as owfunzfmoml behaviour, human resource inanagement, COnsumer behaviour,
marketing management, advertising, and management in general. This course will also help t‘he
students to have a deeper understanding of their own selves and also to cope with the
environment pressures and to improve their quality of life. To improve academic standard in thls
region through the generation, as:zimilation, and dissemination of knowledge

o To make the students aware of recent trends in psycholiogy

s To prepare people of this area o serve as intellectual resource base in this region.

e To enable the students to apply psychological knowledge for the economic and soclal

betterment of Pakistan |
«  To develop high quality professionals and behavioural scientists that are comnntted to
pursuit of excellence, dnd are endowed with vision, courage, and dedication

Course Contents:

s «Introduction to Psychology _
Deflmtxon applied fields, and goals of psychology
The rise of psychology as a science
".Major trends in the development of psychology

s Research methods in psychology
- Naturalistic observation
-Experimental method
. Survey and interview
-Case study and focus group
Meta analysns
+ Biological basxs of Behaviour
Neural structure and synaptic transmission
- Structure and functions of nervous system
.Endocrine system

Department of Business Administration, Faculty of Management & Administrative Sciénces:
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"¢ Sensation

.- Sensory processing
+Vision

;"s A,udihon_

s Perception
. Antinational processes
Orgamza’uonal processes in perception
‘ldentification and recognition processes

» Learning and behaviour
. Classical conditioning
 Operant conditioning
.. Cognitive learning

.Observational learning

< Memory
- Sensory memory
. Short-term memory

-+ Learning and encoding in long-term memory
-~ Remembering ‘

)

Motivation and Emotion

Definition and type of motives (primary, %condary and general)
Basic emotions and culture

Theories of emotions
-Furjctions of emotions

o Life-styles, stréss, and health
.. Life-style choiges and consequences
Healthy and unhealthy life-styles
btress causes, and effects of stress, and coping strategies

° Cognitive processes
' Studying cognition
;.Lahguage use
.- Visual cognition
. Problem solving and reasoning
Judging and deciding

e Personahty
. Definition and assessment of personahty
Psychodynamlc behavioristic, humanistic, and trait theory of personallty

» Intelligence and assessment of intelligence
- The origin of ?ntelligence testing

9
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v 1Q test
. Theories of intelligence
The politics of intelligence

Abnormal behaviour
- Nature and causes of mental disorders
.. Brief introduction to classification and dlagnOSlS of mental dlsorders

@

Psychotherapy |

Psychoanalysns and modern psychodynamlc approach
Behavxour modification technigques

Cognltxve and eidetic therapy
!

&

Social psychology

Social cognition

Attitudes and their formation
Prejudice
- Socjal influences and group behaviour
~Interpersonal attraction and loving

Text Books:

s Lahcy E>enjam.n Psychology. McGraw-Hill(Latest Edition)

o Feldman, Robert S.: Understanding Psychology McGraw Hill(Latest Edition)

s berow Josh, R.: Psychology and Introduction. Longman(Latest Edition)

s Carlson, Neil R. &Buskist, William: Psychology. Aliyn and Bacon(Latest Edition)

¢ Zimbardo, Philip G. &Gerring, Richard J. :Psychology and Life. Harper Collin
Publishers(Latest Edition)

ISLAMIC&PAKISTAN STUDIES:

“Course Description:

An introduction to the history of Pakistan is studiad with reference to the h|story
of pre independence period and then what were the reforms after the mdependence of
Pakistan. The subject also discusses the different presidential eras and what
contributions were made by different rulers in various fields of nation’ s development
The later division of the course focuses on the Islamic aspects of the country. lslamlc
studies are n integral part of any program in a Muslim state.

Purpose of the Course:

This is a history-related course with the goal to mtroduce the student to basic hsstory
Students will be presented with material, which will give them a tProad base of
understandmg of their nation history. Contemporary msues will also be dlscussed as

well as the history of nations changes which have occurre d over the past one hundred
years.

0
Department of Business Administration, Faculty of Management & Administrative Sciences
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J Course ObJLLtl\’LS - )
-~ Upon comp/ef/on of this subject the students will be ab/e to:

® Leam about the historical revolutions that led to freedom

Underistand the great works and study what steps their leaders had taken to free
the nation

¢ The aims and goéls of eclablishing a Muslim state
« What reform their leaders have made to develop the state

- Course Contents Pak Studies:
- » Ideology of Pakistan, Pakistan Ideology
; J Historfcal perspeé;tive of Pakistan ideology
« Aligarh movement, Establishment of Pakistan, Land of Pakistan
«  Geographic boundaries of Pakistan, Resources of Pakistan
= Division of Assets, Ayub Khan's era, Creation of Bangladesh
+ Butto’ s reforms, Zia’s era, Social structure of Pakistan
e theracy in Pakistan, Agriculture of Pakistan
i « Industries of Pakistan, Foreign pclicy of Pakistan
« Pakistan and the Muslim World
Pakistan and ECO
Pakistan and India

e

(-2

i

Course Contents of Islamic Studies
Introduction to Quranic Studies
1) Basic Concepts of Quran
2) History of Quran
. 3)Uloom-ul -Quran
Study of Selected Text of Holly Quran
1) Verses of Surah Al- Baqra Related to Faith (Verse No-284-2£6)
2) Verses of Surah Al- Hquat Related to Adab Al-Nabi
{Verse No-1- 18)
3) Verses of Surah Al-Mumanoon Related to Characteristics of faithful (Verop No-1-11)
4) Verses of Surah al-Furgan Related to Social Ethics (Verse No.63-77)
5) Verses of Surah Al-Inam Related to lhkam (Verse No-152-154)
Study of Sellected Text of Holly Quran
1) Verses of Surah Al-lhzab Related to Adab al-Nabi (Verse No.6,21,40,56,57,58.)
2) Verses of Surah Al-Hashar (18,19,20) Related to thinking, Day of Judgment |
3) Verses of Surah Al-Saf Related to Tafakar, Tadabar (Verse No-1,14)
Seerat of Holy Prophet (SAW) | .
1) Life of Muhammad Bin Abdullah ( Before Prophet Hood)
2) Life of Holy Prophet (SAW) in Makkah
3) Important Lessons Derived from the life of Holy Prophet in Makkah
Seerat of Holy Prophet (SAW) I _ ’
1) Life of Holy Prophet (SAW) in Madina
2) important Events of Life Holy Prophet in Madina
3) Important Lesson% Derived from the life of Holy Prophet in Madina

. » : 11
Department of Business Administration, Faculty of Management & Administrative Sciences
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Intrfeduction ToSunnah
1) Basic Concepts of Hadith
2) History of Hadlth

3) Kinds of Haol‘rh

4) Uloom —ul-Hadith

5) Sunnah& Hadith

6) Legal Position of Sunnah

Text Books:
. |krameRabbanl Pakistan Studles(Latth Edition)

« Dr. Java|dlqbal ldeology of Pakistan, Ferozsons, Rawalpindi(Latest Edition).
» Hameedullah l\/luhammad ‘Emergence of Islam” , IR lstamabad

INT RODUCTEON '10 COMPUTERS:

Introduction to lnformatxon Technology, Understanding Computer Systems,
Computer Hardware, Operating Systems, Application Software, Programming
Languages, Files and Data Basics, Data Communication, Networking Basics, Internet
Basics, E-Commerce, Computer Graphics, Computer Security and Controls, MS Office,
MS Word, MS Excel, MS Access, MS Power point, MS Project,’ lnterHet Browsers
Databases, lnformatlon Systems importance in Business, E-Banking ‘

“Text Books:

» James A. Senn: Information Technology in Business, BPB Peter Norton's
lntroductnon to Computers(Latest Edmon)

INTRODUCTION TG BUSINESS:

Introduction to Busmess Kinds of Business, Trade, Commerce, I\/Ianufaoture
Sole Proprietorship, Partnership, Company, Kinds of Companies, Company formation,
Meetings, Articles and Memorandum, Share Capital, Dissolution, channels of
distribution, marketing, Banking, Insurance, Mergers and Combinations.

Text Books:
« Introduction to Business by M. SaeedNaSIr (Latest Edition)

INTRODUCTION TO BOOK FEEPING & ACCOUNTING:

Introducrion: Purpose and Nature of Accounting, Various areas of Aocountmg
Forms of Business enterprises, Accounting Information users, GAAP Conventlon

|

12

Department of Business Administration, Faculty of Management & Administrative Scien“ces /



Py

University of Sargodha

Business transaction and Accounting equation; Accounting Process: Recordlng
changes in financial posmon Double entry Accounting system, Journal, Ledger Trlal
Balance; The Accounting cycle: Measuring business income, adjusting procesé
Completion of Accounting Cycle, Work sheet, Financial Statements; The contro! of C1

ash

|
transaction and Bank Reconciliation; Accounting for receivables accountlng for

Inventory, Accountmg for depreciation of fixed assets, Deprecatron Methods

Text Books:

: |
&

Robert F.Meigs and Walter B.Meigs: Accounting:. The Basis for Busmess
Decisions, l\/lCGraw Hill, Inc (Latest Edition)

« Eric G Flamholtz, Diana TroikFlamholtz, Michael A.Diamoend: Prmcrple of
Accountmg Macmillan Publishing Co. New York(Latest Edition)

Frarrkwood Business Accounting-1, Business Accounting-ll(Latest Edmon) A

FUNCTIONAL ENGLISH I:

Course Objective:

in this rapidly changing world communication has become very vital and

important. Bvery time we have to contact sach other for many reasons and wrthout
communication either for ourselves or on the behalf of the organization we, cannot make
progress in any sphere of life. “The persons we seek must have strong oral and wrltten
communication skills”. From Chief Financial Officer to Product Manager‘ from Semor :
Economist to Personnel Analyst, from Senior Sales Representative to Petroleum Buyer

— these positions will be filled by people who can comriunicate well. Focus will be on
oral communication and presentation of students in the class  in developlng
cormmunication skills. As we all know, every message, ‘whether verbal or nonverbal,
communicates something about our values & ethics. Thus, this course will also instryct
the students the means to anticipate and analyze the ethical dilemmas they will face on
the Job/prdctrcal life. Taking an ethical position on the face of pressures and temptatlons
requires more than courage — it really requires strong commumcatlon skills.

Course Contents:

« Grammar review

« Vocabulary Development

s Pronunciation

« Drills

« The psychology of effecuve communication
« Principle of communication psychology

« Presentation

« Report writing

» The need for business report

+ informational report

Department of Business Administration, Faculty of Management & Administrative Sciences
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ev Analytical reports

e Writing headings and sub-headings
¢ Using visual aid

« Proof reading

o Presentations

Text Books:

6

Bov'ee D. thps Business Communication today(l.atest Edition) :
Stewart, Zimiber& Clark: Business English & Communication(L.atest Edition)
o Himstreet&Batty:Business Communication(Latest Edition)

» Kitty O Locker: Busmess & Administrative communication(Latest Edmon)

-]

APPLIED MATHEMATICS:

Preliminaries, Linear Equations, Systems of Linear Equations, Linear Functions
Applications, Mathematical Functions, Quadratic & Polynf)mxal Functions, Exponentnal &
Logarithmic Functions, Matrix Algebra, Differentiation & Integration, Mathematlcs of
Finance, Basic Algebra Linear Equations and Inequalities and Graph‘s Quadratlc
Equation and their Application, Simultaneous Equations, Progressions of Sequence
and Series and their application in Business, Ratlos Proportions and Percentages

Text Bool\s

e Frank S. Budnick: Applied Mathematlcs for Business Economicé and Sbcial
SCIences(Latest Edition) ‘ w w

Bowen: Mathematics with Applications in Management and Economlcs(Latest
Edition) '

&

FINAN C{AL ACCOUNTING:

Accountlng Concepts GAAP, Professional Judgment and Ethical Conduct The
Consistency Principle, ‘The Disclosure Principle, Materiality Prineiple and setfting new
Accounting Standards; International Accounting Standards-Overview. Accountlng for
l\/\erchandlze business, Classified Balance Sheet, Simple and Multiple |ncome
Statement; Design of  Accounting System: The Company Information needs, Basic
Functions of Accounting System, Special Journals, Controlling Accounts & SubSldlary
Ledger Accounts, Data Base Systems, and Internal Control; Accounts Recelvab‘le
Notes Recelvable Inventories and Cost of Goods Sold, Ending lnventory Cost
Computation Methods; Liabilities: Definite and Estimated Liabilities, Loss Con’nngencles
and Payrolls; Corporatlon Stockholder's Equity statement, Measuring Corporatlon
Income, Reporting unusual items, Earnings Per Share, Cash Dividend, Treasury Stobk

Stock Split; Measuring Cash Flows: Statement of Cash Flows and Classification of cash

flows, preparation of Cash Flows; |

14
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Text Books:

Robert F.Meigs and Walter B.Meigs: Accounting: The Basis for 3usiness
Decisions, ‘

McGraw Hill, Inc(Latest Edition)
Eric G. Flamholtz, Diana TroikFlamholtz, Michael A.Diamond: Principle of
Accounting, Macmillan Publishing Co. New York(Latest Edition)

Frankwocd, Business Accounting-t and Business Accounting-li(Latest Edition)
Simon and Karren Brock: Intermediate Accounting(L.atest Edition)

LOGIC:

Course Objectives:

. The objective of this course is to sharpen the intellect of the students, ciievelop their
reasonmg ability, strengthen their understanding, and promote clear thinking

Department of Business Administration, Faculty of Management & Administrative Sciences

“ Course Contents:

Definition of Logic

Logic as a science and an art’

Scope of logic

The laws of logic:

Induction and essential characteristics of induction
Categorlcal propositions and classes

Quality, quantity and distribution

The traditional square of opposition

Immediate inferences, conversior, aversion, contraposition, inversion
Existential import

Symbolism and diagram for categorical proposition
Three basic uses of language

Discourse serving multiple functions

The form of discourse

Emotive words

Kinds of agreement and disagreement

Emotively neutral language

The purpose of deﬂnmk.l

The types of defmmon

Various kinds of meaning

Technigues for defining

Standard form categorical syllogisms

The formal natu;re of syllogistic arguments

Venn diagram techniques for testing syllogisms ' -
Rules and fallacies

Reducing the number of terms in categorical syllogism

Translating categorical proposition into standard forms
Uniform translation

15
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« Enthymemes

s The dilemma

« |nformal fallacies

« Fallacies of ambiguity

« The avoidance of fallacies

Text Books:
» Irving M. Copi: Introduction to logic(Latest Edition)
o KaramatHussaini A textbodk of Deductive Logic(Latest Edition)
« KaramatHussaini A textbook of Inductive Logic(Latest Edition)

. MICRO ECONOMICS:

. e Introduction
) « Basic elements of supply and deniand

« Application of supply and demand
s Demand and consumer behavior _
o Analysis of cost _

: _e  Behavior of pen‘?ctly competitive market

. s Monopoly, duopoly and oligopoly

. ¢ Monopolistic competition

- . Factor pricing

" o Labor market

e Land and capital

Text Books:

o «  Samuelson and Nordhaus: Economics(Latest Edition)

’ s McConnel and Brue: Economics(Latest Edition)

; « Hussain Ch. M.: Economic Theory(Latest Edition)

« \Walter Nicholson: Micro Economics, Theories : Basic Principles and
Extensions(Latest Edition)

STATISTICS: | 3 ot v,

introduction, Data A;\nalysis, Data Summarizing: Frequency Distributions, Data
summarizing: Measures of central tendency and variability, Measures of Dispersion,
Moments Skew ness, Simple linear regression and correlation, Index numb;ers.
Probability.Discrete probability distributions. The normal distribution and other
continuous probability distributions. : 5

Text Books: ,

« EarlK. Bowen & Martin starr: Basic statistics for Rusiness and Ecbnomics(l_aitest o
Edition) /

16
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%+ Prof. Sher Muhammad Zhaudhry: Introduction to

Statistical Theory, part-1(Latest
Edition) '

ADY ANCED FINANCIAL ACU\}“UI W‘iNG

- Accounting for Corporatrons, Issue of Shares, Right and Bonus Issue Issue of
Bonds and Debenture, Accounting Ratios, Accountrng for lnsurance Bankrng

Departmental Stores, Branches, Hire Purchase and Installments, Joint ventures,
Mergers and Acquisitions.

Text Books:

» Simon and Karren Brock Advanced Accounting.(Latest Edrtron)
= Modern Accountancy MukherJee&Hanif.(Latest Edition)

BUSINESS LAW:

j
Course Objective:
This course. is designzd to acquaint the students with Business -and Labour

Laws. The course will provide guidelines to think pragmatically for the solution of
Business and Industrial problems

Course Contents:

Law of Contract

Definitions, Commumcatlon Acceptance and Revocation of proposal. Essent\als of valid
contract, performance of the contract, Discharge of contract. Breach of contract. Amages
for breach of contract.Law govermng indemnity, guarantee, Bailment and agency

1

The Law of Sqlcs of Goods |

| r
The formatron of this contract Effects of the contract, Performance of the contract

Rights of unpard seller against the goods, Sale by auction, Breach of contract ‘

Law Governing Partnership

Definitions, Types of Partnership: Essential elements of partnership, Regrstratlon of
partnership firms, Partnership becceming illegal, Partnership drsnngurshed from
company, Partnership; distinguished from private company, Partnership. drstrngulshed
from co-ownership, Partnership agreement, Rights and liabilities of the membersf of
partnership firm, Personal prcfit earned by partnership, The property of the firm, Implred
authority of a partnershrp, Principles of holding out, Miner as a partner, Reconstitution of

a firm, Dissolution of partnershrp Rights and obligations of partners after drssolutlon of
partnership,

"The Law of Negotiable Instruments
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Definitions, characteristics of a negotiable instrument, Notes, bills and cheques, Parties
to instruments, Negotiation. Endorsement liabilities of parties, Payment, discharge from
liabilities, Dishonour of instrument liabilities of parties. Payment, discharge from
liabilities. Dishonour of instrument. Notice and protesting..acceptance and payment for

honour. Compensation and presumpdunb Factoriss act, industrial relations ordlnances
and payment of wages act

Text Books:
e Khawel\jaAmjadSa[eed: Mercantile and Industrial Law in Pakistan(Latest Edition)
s |.R. Hashmi: Mercantile Law-Relevant Acts and Ordinances(Latest Edition)

MACRQ ECOMNOMICS

Key macroeconomic indicators, Role of government in an economy,
Measurement of gross domestic product (GDP), Companents of aggregate demend
Consumption function and Keynesian multiplier, Investment function, ‘Government
intervention “through monetary and fiscal policies, Impact of government mterventlon an
economic activity, lnﬂa’qon and unemployment, Aggregate supply and its determmants
Balance of payments (BOP) and trade Public finance, Growth and development

Text Books:
« Samuelson and Nordhaus: Economzcs(Latest Edition)
» McConnel and Brue: Economics(Latest Edition)
« Saeed, AmjathawaJa Economy of Pakistan(Latest Edition)
o Malik, Sohail: Economy of Pakistan(Latest Edition)
e Survey of Pakistan (various issues)(Latest Edition)

MONEY BANKING& CREDIT MANAGEMENT:

- Course Contcnts

Money and its functions, The Monetary System, The Monetary Pohcy, The Role
of, State Bank Prudentlal Regulation, Commercial Banking, Banks and FlnanCIaI

lntermedlanes Credlt Creation, The Macro Role of Banks, Modern Banklng
Instruments, Theories of Islamic Finance

1
i

Text Bool\s

s hobertDAuerbaoh Money, Banking and Financial l\/\arkets, Ma‘xv{/el!
Macmlllan(l_atest Editicn) ‘ -

o Dudley G. Luckett: Money and Banking, McGraw Hill(Latest Edition)

s Roger LeRoy Miller and David D. Van Hoose: Modern Money and Banklng
McGraw Hlll(Latest Edition)

« Baye and Jansen: Money, Banking and FlnanCIal Markets an Eoonomio
Approach, AITBS(Latest Edition)
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